This article investigates the contexts, or "listening niches", in which people hear popular music. The study spanned a century of popular music, divided into 10 decades, with participants born between 1940 and 1999. It asks about whether they know and like the music in each decade, and their emotional reactions. It also asks whether the music is associated with personal memories and, if so, with whom they were listening, or whether they were listening alone. Finally, it asks what styles of music they were listening to, and the music media they were listening with, in different periods of their lives. The results show a regular progression through the life span of listening with different individuals (from parents to children) and with different media (from records to streaming services). A number of effects found in previous studies were replicated, but the study also showed differences across the birth cohorts. Overall, there was a song specific age effect with preferences for music of late adolescence and early adulthood; however, this effect was stronger for the older participants. In general, music of the 1940s, 1960s, and 1980s was preferred, particularly among younger participants. Music of these decades also produced the strongest emotional responses, and the most frequent and specific personal memories. When growing up, the participants tended to listen to the older music on the older media, but rapidly shifted to the new music technologies in their late teens and early 20s. Younger listeners are currently listening less to music alone than older listeners, suggesting an important role of socially sharing music, but they also report feeling sadder when listening to music. Finally, the oldest listeners had the broadest taste, liking music that they had been exposed to during their lifetimes in different listening niches.
INTRODUCTION
The survey reported in this article seeks to characterize the contexts, or "listening niches", in which people hear popular music throughout their lifetimes. It is an extension of a study that investigated autobiographical memories and life-long preferences for music in young adults (Krumhansl and Zupnick, 2013) . That study used top Billboard hits from five-and-a-half decades, . For each half decade, a clip was made with a compilation of short, recognizable segments of the top two hits from each year. Participants reported the percentage of songs from each half-decade that they recognized, how much they liked the songs, and how highly they rated the quality of the songs. They also reported their emotional response to the songs from each half decade. Finally, they reported whether they had personal memories associated with the songs and, if so, whether these memories were from listening with parents, alone, or with other people while growing up, or listening alone or with other people recently.
All these measures showed the typical increase for music released over the two decades of their lives, with the highest ratings for the music of the most recent half decade. This is consistent with previous studies showing preferences for music from late adolescence and early adulthood (Holbrook and Schindler, 1989; Schulkind et al., 1999; Janssen et al., 2007) . More generally, the term "reminiscence bump" has been used to describe the peak in autobiographical memories and knowledge of events occurring during this period of people's lives (Rubin et al., 1986) . However, we found an unexpected effect in as much as the same measures peaked for the music of their parents' late adolescence and early adulthood, music of the 1980s. In other words, they were familiar with, and liked, the music that was popular when their parents were the same age as they are now. We knew from their reports that they were listening to the music of the 1980s with their parents, but were not listening to it currently. We called the effect the "cascading reminiscence bump".
These results suggested it would be interesting to investigate in more detail the contexts in which people of different birth cohorts have listened to and developed preferences for music throughout their lives. The sample includes nearly 1900 participants born between 1940 and 1999, divided into six birth cohorts, those born in the 1940s, 1950s, 1960s, 1970s, 1980s, or 1990s . A short segment was extracted from the most popular song from each year from 1910 to 2009 (based on Whitburn, 1999 , for years before 1955, and the Billboard's year-end Hot 100 chart for years since). Ten excerpts were joined together to form a clip for each of 10 decades: 1910s, 1920s, . . ., 1990s, 2000s. For the clip of music from each decade, the participants reported whether they knew the songs, whether they liked the songs, what their emotional reactions to the songs were, and whether they had they had personal memories associated with the songs. If so, they were asked how specific the memory is and with whom they were listening. Because the sample of participants varied widely in age, the choices included parents, siblings and other family members, friends and peers, spouses or partners, children, and listening alone. To understand more about the contexts in which they were listening to music, they were asked what styles of music they were listening to during three periods of their lives: growing up, ages 18-25, and now. For the same three periods, they were also asked with what music media they were listening. Because the music spanned a century, the choices included radio, record, tape cassette, dances and parties, concerts, performed by others or by themselves, CDs, and various digital media other than CD, such as digital download and streaming.
Music information systems currently being developed promise new insights into how music is consumed, chosen and distributed, who listens to what styles of music, and how people share information about music with one another. Potentially, this kind of information may provide new information about fundamental issues that have been studied in music psychology. These issues include which aspects of musical structure contribute to memory and preference (e.g., Krumhansl, 1990; Narmour, 1990; Pearce and Wiggins, 2012) , how personality traits and context affect musical choices (e.g., Hargreaves and North, 1997; Rentfrow and Gosling, 2003; Gabrielsson, 2011) , and the nature of and mechanisms generating musical emotions (e.g., Blood and Zatorre, 2001; Sloboda and O'Neill, 2001; Krumhansl, 2002; Juslin and Västfjäll, 2008; Eerola and Vuoskoski, 2010) . Practical insights about the therapeutic use of music and the value of music in public and private spaces may also derive from the analysis of large-scale data on music and its uses.
In particular, streaming services, such as Pandora and Spotify, would seem to greatly expand the amount of data on musical behaviors potentially available. Spotify, in particular, stresses a data-based culture for understanding music behavior, consumption, and choice. These services offer access to huge libraries of music and provide tools to aid listeners' discovery of new music. Luck (2016) identified psychological factors that make such services attractive, including freedom from ownership responsibility, enhanced discovery and emotional engagement, and nostalgia-fulfilment. However rich the potential of such information, there are limitations. A poll conducted by CivicScience in 2015 showed that 45% of Pandora and 62% of Spotify active users are less than 30 years old 1 . In addition, given the emphasis on discovering new music, the services tend to feature recent, innovative styles. It is hoped that the results of this broad, retrospective survey reported here can be seen as complementing what we can learn from contemporary music information systems.
MATERIALS AND METHODS

Stimulus Materials
Appendix A lists the 100 songs that were used to make up the 10 clips that the listeners heard. For the years 1910-1954, before Billboard magazine began publishing the year-end Hot 100 chart, the song that was used in the clip was the top single listed in Joel Whitburn's (1999) A Century of Pop Music. His criteria for choosing the top single varied depending on the year. The number of sources and the size of the charts varied, but for each year Whitburn listed the total number of weeks the song appeared on any one of the charts. We chose for each year the song that charted for the greatest number of weeks. For the years 1955-2009, the song was the top single from every year-end Hot 100 chart 2 . These more recent Billboard charts are compiled from national samples of radio air-play, top 40 radio playlists, retail sales and, more recently, internet sales reports.
There were 10 clips, each spanning a 10-year period, with an excerpt from the top song for each year. The excerpts were taken from the songs' choruses to maximize recognition. Thus, there were a total of 10 songs per clip for each of 10 music decades (1910-1919, 1920-1929, . . ., 2000-2009) . Musical clips averaged 56.6 s (SD = 18.89). A practice clip consisted of the second most popular songs from 1955 to 1964. All excerpts were recorded from Spotify's streaming music service with the exception of a couple from the 1910-1919 era, which were taken from Internet Archive 3 .
Procedure
The experiment was designed with the Qualtrics research suite of tools and participants linked to the questionnaire by way of the Cornell Music Cognition 4 . Appendix B lists the questions asked in the survey. After each clip, participants reported the percentage of songs they recognized and how much they liked the songs. All responses were given on a Likert-type scale (0-10), except for the percent recognized (0-100). Participants also rated their emotional responses: sad, happy, nostalgic, romantic, and energized (with 0 = Does not describe my feelings, 10 = Describes my feelings). Next, they were asked if they would choose to hear similar songs, if given the opportunity. This was included to be a measure of the appeal of the songs from that decade independently of whether or not they were previously familiar with them. Finally, participants reported whether they had personal memories associated with the music. If so, then they were asked how specific are the memories on a scale from 0 to 10, from what period in their life (childhood up to 13 years old, teens ages 13-19, 20s, 30s, 40s, ages 50-65, over 65) and in what social context (listening alone, with parents, spouse/partner, children, siblings or other family members, and friends or peers). For these, they could select all that apply. They first made these responses with the practice clip, and then the 10 clips for each of the 10 decades which were presented in random order.
Following the ratings of the music clips, the participants answered a number of demographic questions: gender, year born, year mother born, year father born, years when children (if any) were born, their nationality, and the country in which they are currently living and, if they were living in the USA, for how many years.
Finally, a number of questions inquired about their music listening histories for each of three periods of their lives: growing up, ages 18-25, and now. For each of these periods, they indicated how many hours they listened to these styles: pop and rock, rhythm and blues, country and folk, classical, jazz, ethnic and world, and other. Then, for the same period they indicated where they heard popular music with these options: radio, record, tape cassette, dances and parties, concerts, heard performed by family and friends, played myself, CDs, subscription services (e.g., Spotify, Rhapsody, etc.), YouTube, Internet radio (e.g., Pandora), digital download (e.g., mp3), and other. They could select all that apply. They answered all of these questions for growing up, before proceeding to ages 18-25, and then they finally answered these questions for now. The protocol was approved by the Cornell University Institutional Review Board. Participants volunteered, granted their informed consent to record their responses, and were not compensated. and Zupnick (2013) , the results were covered in various press media worldwide. The link to Cornell Music Cognition 4 was included in the NPR coverage 5 , which is most likely the major source of participants, especially the older participants living in the USA. The majority (1085) were living in the USA, but more than 100 participants came from the Netherlands (268), Mexico (183), and Croatia (139), and it was not possible to determine how they found the link to the questionnaire. The questionnaire was discontinued and the data were compiled in October 2013.
Participants
The birth years of the participants ranged from 1928-2001. For the statistical analyses, there were enough participants born in each of six decades: 1940-1949 (N = 64), 1950-1959 (N = 214), 1960-1969 (N = 243), 1970-1979 (N = 392), 1980-1989 (N = 601), and 1990-1999 (N = 384) . This gives a total number of 1899 participants included in the data analysis. They will be identified in the figures by the midpoint of the decade of their birth, for example 1945 for those born in the decade 1940-1949, and they will be referred to as the 1940s cohort. For the participants currently residing in the USA, their average birth year was 1973. The average birth year of those currently living outside the USA was 1981. When analyzed separately, it was difficult to separate effects of current residency from effects of age differences, so the two groups will not be separated in the statistical analyses that are reported. The average age of their father when they were born was 30.7 years (range 29.0-32.0), with the youngest fathers for the 60s and 70s cohorts. The average age of their mother when they were born was 28.1 years (range 26.5-29.4), with the youngest mothers for the 60s and 70 cohorts. Figure 1 shows the number of hours per week the participants listened to different styles of music. As can be seen, for participants in all cohorts and all three spans of their lives, the most hours were spent listening to rock and pop music. Thus, the focus on Billboard top hits in the study was appropriate given their listening histories. The distribution of hours listening across the three time periods of their lives was quite consistent; the correlation between the distributions growing up and ages 18-25 was r(5) = 0.97, between growing up and now was r(5) = 0.95, and between 18 and 25 and now was r(5) = 0.95. Despite these general patterns, some differences were found between the cohorts. The older cohorts listened more to classical, country and folk, and rhythm and blues, whereas the younger cohorts listened more to ethnic and world music, and music that did not fall in any of the categories listed in the questionnaire.
RESULTS
Age and Who Was in the Listening Niche
The first analysis was undertaken to get an overview of who was in the participants' listening niches at different periods of their lives. The data used in the analysis were, for each of six cohorts, how much they were listening to the music of each of 10 music decades (6 cohorts × 10 music decades). This was found for the different periods of their lives (0-12 years, 13-19 years, 20-29 years, 30-39 years, 40-49 years, and 50-65 years); the data for listening when over 65 was too sparse to include. The same data (6 cohorts × 10 music decades) were compiled for whom they were listening to the music with (parents, siblings and other family members, with friends or peers, with spouse or partner, with children, or alone). Figure 2 shows the results of a principal components analysis done on these data. The arrows point in similar directions if they were listening to similar music at these times of their lives with these individuals. It shows that when the participants were ages 0-12, they were most often listening to music with their parents, by ages 13-19, they were listening more with siblings and other family members. Then later, through their 20s, they were more often listening alone or with friends and peers. By ages 30-39, music was listened to with spouse or partner, and then with children for participants in their 30s and 40s. The first (horizontal) dimension accounted for 48.1% of the variance in the data; the second (vertical) dimension accounted for 32.3% of the variance, for a total of 80.4% of the variance. Overall, the results suggest a regular progression of listening with different groups of people throughout the life span ranging from parents in early life to children in later life.
Song Specific Age
The next analysis looked at the liking ratings as a function of the participants' age at the time the music was popular, the "song specific age" (Holbrook and Schindler, 1989) . It was calculated as the approximate age they were when the song was popular. For example, the song specific age for the cohort born in the 1960s and the music of the 1980s was 20. The analysis was also done on 5-year cohorts, with similar results and will not be reported.
The results showed an increase in how much they liked the music up to the age of about 20 and then a decrease for music that was popular later in their lives. This was confirmed by a polynomial regression which accounted for 62% of the variance [F(2,57) = 46.9, p < 0.0002] and both the linear and quadratic effects were significant [F(1,57) = 45.3 and 48.4, respectively, both p < 0.0001). Overall, liking ratings were lowest for the songs that were popular long before the participants were born, and for the most recent songs for those in the oldest age cohort.
However, a closer look showed notable differences between the three oldest cohorts (40s, 50s, 60s) and the three youngest cohorts (70s, 80s, 90s). The liking ratings for the two groups as a function of the song specific age are shown in Figure 3 . It is apparent that the song specific age effect is stronger and more regular for the older cohorts than for the younger cohorts; the peak is more distinct and occurs somewhat later for the older cohorts than the younger cohorts.
Music Decade
The next analysis considered whether there were overall preferences for different decades of music. To look at this, the decade of music was added to the analysis of variance with linear and quadratic effects of song specific age (as above). In other words, the analysis looked to see whether once the effect of song specific age was factored out there was a residual effect of the decade of the music. The analysis with both the song specific age and decade accounted for 86% of the variance in the liking ratings [F(11,48) = 26.6, p < 0.0001] and the effect of decade was highly significant [F(9,48) = 9.0, p < 0.0001].
There were peaks for music popular in the 1940s and in the 1960s. A contrast comparing music from the 1940s to the music from the 1930s and 1950s produced a marginally significant effect [F(1,48) = 3.5, p = 0.066, which would be significant by a onetailed test]. A contrast comparing music from the 1960s to the music from the 1950s and 1970s produced a significant effect [F(1,48) = 10.4, p = 0.0023]. Thus, the peaks for music of the 1940s and 1960s were confirmed statistically. A contrast was also computed testing whether the average liking ratings for music of the 1980s exceeded that for the 1970s or 1990s because the earlier paper (Krumhansl and Zupnick, 2013) found a peak for However, as can be seen in Figure 4 the decade of music effect was stronger for the younger cohort than the older cohort. Their liking ratings showed clear peaks for the music in the decades of the 1940s, 1960s, and 1980s. In contrast, the liking ratings for the older cohort were more evenly distributed with a broad peak around the music of the 1960s and 1970s, which is consistent with the song specific age effect described earlier. Figure 5 shows the emotional reactions to music of the different decades. There was a significant effect of decade for all the emotion scales, with the weakest effect for sad [energized F(9,50) = 21.1, p < 0.001, happy F(9,50) = 18.3, p < 0.001, nostalgic F(9,50) = 7.7, p < 0.001, romantic F(9,50) = 12.0, p < 0.001, sad F(9,50) = 2.8, p = 0.01] For all the scales (except sad) there was an increasing trend from the earliest decade to the music of the 1980s, and then a decrease. For sad, a test comparing means showed that the only significant difference is between the 1910s (the saddest) and the 2000s (the least sad). Distinctive peaks relative to neighboring decades can be seen in the curves for happy, nostalgic, and energized for music of the 1940s, 1960s and 1980s (except for nostalgia, possibly because the music is relatively recent).
Emotional Reactions
The next analysis considered how much the emotional reactions accounted for how well they liked the music. A multiple regression predicting liking from these five emotional responses accounted for 99.2% of the variance [F(5,54) = 1346.9, p < 0.0001], which indicates that the emotional reaction to the music is a very strong predictor of how well the music is liked. Each of the five emotions was significant in the multiple regression [energized F(1,54) = 5.20, p = 0.03; happy F(1,54) = 42.7, p < 0.0001, nostalgic F(1,54) = 40.2, p < 0.0001, romantic F(1,54) = 16.7, p < 0.0001, sad F(1,54) = 38.0, p < 0.0001], suggesting they are each making independent contributions to how well the music is liked. The regression coefficient for all of the emotions except sad was positive, suggesting that sadder popular music is less preferred. It should FIGURE 3 | Plot of liking ratings as a function of song specific age (the age of the participant when the song was popular), divided up between the three oldest and three youngest birth cohorts. be noted, however, that the music from none of the decades is rated highly on sad.
Because the liking ratings might be influenced by whether the participants recognized the songs (and the correlation between the two was, in fact, r(58) = 0.92, p < 0.0001), the survey included another question about whether they would choose to hear music like that in each decade again. The correlation with whether they recognized the music and whether they would like to hear music like that again was still fairly strong [r(58) = 0.87, p < 0.0001]. However, there was a possibly interesting difference in the emotions that predicted whether they said they would like to hear music like that again. The five emotion ratings accounted for 98. two scales were marginally significant and in the same direction as before. Thus, hearing music that makes the participants feel energized made them less likely to want to hear music like that again.
The final analysis considered whether the different birth cohorts had different emotional reactions to the songs of different decades. Even though the younger participants didn't know the older songs and the older participants didn't know the most recent songs, they agreed on their emotional reactions to the music. To look at this statistically, for each birth cohort, an emotion profile was made of the five emotion scales for the 10 decades of music. For example, the emotion profile for the 40s cohort was the rating on the five emotion scales for all 10 decades of music, for a total of 50 values. The correlations between the emotion profiles for all pairs of cohorts were highly significant (at p < 0.001, when Bonferonni corrected for multiple comparisons). This might be an artifact of the low ratings on sad, so the same analysis was done after that scale was excluded and the correlations between all pairs of cohorts were still highly significant (except for the correlation between the oldest and the youngest cohorts when corrected for multiple comparisons).
Personal Memories
Overall, 53.6% of the participants reported having personal memories associated with the songs in the 10 decades, and those memories were rated an average of 5.73 on specificity (0-10). There was no effect of birth cohort on either the percent of associated memories or their specificity. Both measures correlated strongly with whether they liked and recognized the songs, and wanted to hear songs like that again. Listeners' reported memories correlated most strongly with music they heard when they were 13-19 years old [r(58) = 0.81, p < 0.0001) and 20-29 years old (r(58) = 0.83, p < 0.0001], although how much they listened to music from all periods of their lives (except ages 50-65) correlated significantly with the proportion of people reporting associated memories; the same was true for the specificity of the memory.
The incidence of personal memories was also associated positively with the song decades that were rated high on making them feel energized, happy, nostalgic, and romantic [r(58) = 0.94, r(58) = 0.95, r(58) = 0.86, r(58) = 0.66, respectively, all p < 0.0001], and negatively on sad [r(58) = -0.29, p = 0.023]. The proportion of participants reporting personal memories correlated most strongly with music they heard listening alone [r(58) = 0.96, p < 0.0001] and with friends and peers [r(58) = 0.91, p < 0.0001], the music they heard most often in their teens and early adulthood, but the correlations were significant for all periods of their lives. As for how specific the memories were, the ratings correlated most strongly with music they heard listening alone [r(58) = 0.90, p < 0.0001] and with friends and peers [r(58) = 0.91, p < 0.0001], but the correlations were significant for all of the music they listened to with others except for music they listened to with parents.
Music Media
Participants also indicated which media they were using when listening to music during three periods of their lives: growing up, 19-25 years, and now. Figure 6 shows the percentage of people in each birth cohort who were listening to music on the most common media: concerts, parties, radio, records, tape, CDs, and Digital. Digital was the composite of digital download, YouTube, internet radio, and subscription services. The responses for "played myself " were not included because of the ambiguity of the question: whether they were performing it themselves, or playing a recording of someone else performing the music.
For all periods of their lives, they were listening to music on radio at a fairly high level although note the decreasing use of radio presently. The youngest birth cohort is listening to music almost as much in digital formats. Beyond that, we see effects of the period of their lives that relate to music media. Growing up, the older participants were listening to music on records, whereas younger birth cohorts were listening to music on tape, and the youngest on CDs and in other digital formats. For music in late teenage and early adult years, the oldest listeners were hearing music on records, but also tapes; the middle birth cohorts had clearly switched to tape, and the youngest participants were listening to music on CDs and on digital media. Finally, nearly no one is listening to music on records or tapes now, but more on CDs and other digital formats, even including the oldest birth cohorts. Finally, participants seem to have heard music at concerts and parties most often when they were ages 19-25 years.
Differences between Birth Cohorts
The results described above showed that the decade effect (preferences for music of the 1940s, 1960s, and 1980s) was stronger for the younger generations and the song specific age effect (with a peak in preference for music popular in late teens and early 20s) was stronger for the older generations. When looking for other differences between the birth cohorts, some obvious effects emerged. For example, the younger cohorts were less familiar with the older music and liked it less than the more recent music; the opposite was true for the older cohorts. Three less obvious findings emerged, however. One finding concerned the overlap between the music they listened to with their parents and their friends and peers. Figure 7 shows for each cohort the decades of the music they listened to with their parents and their friends and peers. The oldest three birth cohorts listened to the older music with their parents and the newer music with their friends, with very little overlap. When it comes to the cohort born in the 1970s, we start to see them listening to the older music with their parents, particularly the music of the 1940s and 1960s, and only the newer music, the music of their early adulthood, with their friends and peers. This pattern became stronger for the birth cohorts from the 1980s and 1990s.
As described earlier, there was a predictable pattern of who was listening to music with the participants as they moved through different stages of their lives, from parents to children. However, there was a somewhat surprising effect of birth cohort on how much they listened to music alone. Figure 8A shows the percentage of people in the different birth cohorts who reported listening to music alone, showing a decline for younger participants. When decade of music was included in the analysis, a linear contrast found a quite significant decreasing effect of birth cohort [F(1,54) = 10.9, p = 0.0017] on how much they were listening to music alone. Given the prevalence in more recent years of personal listening devices, one might have expected the opposite effect.
The final effect concerned the different cohorts' overall emotional responses to the music. No significant effect of birth cohert was found on any of the emotion scales, with the exception that the younger birth cohorts generally gave notably higher ratings on sad. As can be seen in Figure 8B , the younger birth cohorts judged the music of all decades to make them feel sadder than the older birth cohorts [F(1,58) = 29.8, p < 0.0001]. Figure 9A graphs how much each birth cohort liked the music of each decade. As can be seen, those born in the 1940s had a broader liking curve than any of the other birth cohorts. This may be because they have, over their lifetimes, listened to music with more different types of people. Figure 9B shows, for each decade of music with whom they were listening. With their parents, they were listening to the music of the 1940s, during the decade in which they were born. They were also listening to music of the 1910s, music that their parents would have been listening to with their parents in the decade in which they were born, that is, with our participants' grandparents. With siblings and other family members, they were listening to this same music and also to the music of the 1950s, music that was contemporary when they were young. The listened alone most to music of the 1950s, 1960s, and 1970s, the music of their teen years, 20s, and 30s. With friends and peers, they listened most to music of the 1960s and 1970s, in their teen and early adult years. Overall this birth cohort listened to music most often during this period of their lives. They listened with spouse or partner most to music of the 1960s and 1970s, when in their 20s and 30s. And, finally, they listened with their children most to music of the 1980s, when their children would have been in their teens. Note that after this they were listening relatively little to newer music, especially music of the 1990s and 2000s. Note that in Figure 9A , they liked the music of these decades least, the music that they also were not hearing in any of their listening niches. 
Cumulative Effects of Listening Niches on Musical Preferences
DISCUSSION
The main objective of the present study was to gain a more detailed understanding of the contexts in which people listen to and develop preferences for music. One important component of the "listening niches" was with whom they were listening. Given the wide range of ages of the participants, it was possible to trace a regular progression throughout the life span: they were listening with parents as children, with siblings and other family members in their teen years, with friends and peers and alone in their twenties, with spouse or partner in their thirties, and finally with children when they were in their forties.
The present study replicated the song specific age effect found in many studies (e.g., Holbrook and Schindler, 1989; Schulkind et al., 1999; Schubert, 2016) . The effect is an overall preference for songs that were popular in late adolescence and early adulthood. A recent study by Rathbone et al. (2016) found, however, that the reminiscence bump was pronounced only if the music was personally significant to the listener. Other factors that might contribute to the reminiscence bump found for music (and also for other domains, such as public events, sports, and films) include the occurrence of personally significant events during these years, physiological changes, formation of personal values, and music as a badge of social identity (see Rubin et al., 1998 , for a review).
Another effect found in this study was a decade effect. Music of the 1940s was preferred to music of its neighboring decades (i.e., the 1930s and 1950s), and the same was true for music of the 1960s. The music of the 1980s also showed a peak, but it was different from its neighbors only for the younger participants. To try to understand the decade effect, the emotional responses to music of the different decades were considered. Consistent with the decade effect, the music of the 1940s and 1960s was judged to make the participants feel happier and more energized and nostalgic than the music of their neighboring decades. The same was true of the music of the 1980s, although the effect of nostalgia was somewhat muted possibly owing to its relative recency. These results are in line with the finding that popular music is generally judged to be positive in both valence and arousal (e.g., Platz et al., 2015) .
In general, the popular music used here was not judged to be sad, except perhaps for the oldest decade of music, the 1910s. Schellenberg and von Scheve's (2012) analysis of 1000 Top 40 recordings found an increase over the period from 1965 to 2009 of minor mode and slower tempo. Consistent with this, the minor mode songs in the present study were predominantly from the most recent decade. However, it might be noted, the study by Platz et al. (2015) did not support the shift to sadder songs over this period in German popular songs; their study included music from the period 1930 to 2010. Schellenberg and von Scheve (2012) hypothesized that this shift to minor mode and slower tempo would make more recent songs sound sadder, although they did not test this empirically. Our participants did not rate the more recent music as making them feel sadder than earlier songs (in fact, none of these top hits were rated as making them feel sad), but they did rate the more recent songs as making them feel less energized, happy, nostalgic, and romantic.
The same influences of emotion were found for personal memories associated with the songs: their incidence was positively related to songs that made them feel energized, happy, nostalgic, and romantic, and negatively to those that made them feel sad. Despite the century long span of the music, more than half the participants reported personal memories associated with the music in the study. This complements the finding that 30% of the time listeners in Janata et al. (2007) study had somewhat or strongly autobiographical memories associated with 1500 randomly selected popular songs. The prevalence and specificity of personal memories were greatest for music heard in the teens and 20s, but also came from all periods of their lives. They were most prevalent and specific for music heard with friends and peers, and alone, but were associated with all contexts, except for music listened to with parents possibly because autobiographical memory emerges gradually in development (Nelson and Fivush, 2004) . The older participants judged their personal memories to be as specific as the younger participants, but it should be noted that there are general shifts from episodic to semantic details in autobiographical memories with aging (Levine et al., 2002) . Overall, these results are consistent with the frequency, durability, strength and rich content of autobiographical memories associated with music (e.g., Gabrielsson, 2001 Gabrielsson, , 2011 Janata et al., 2007; Belfi et al., 2015) .
The emotion rating scales almost perfectly predicted how well the music from the different decades was liked. However, other factors might be involved. In the 1940s, WW II made popular both songs that brought the war home and sentimental ballads for those remaining at home (Sanjek, 1988) , which have been absorbed into film and other popular media (Basinger, 2003) . After the war, high-quality, low cost tape recorders helped establish independent labels broadening the musical styles available on recordings (Burgess, 2014) . The 1960s was a time of political unrest and tremendous artistic innovation, including that of the Beatles and the Rolling Stones, but also Motown, country, folk and, late in the decade, disco and hip hop. The 1980s ushered in a conservative political era and saw the introduction of music videos on MTV, and influential albums by Michael Jackson, Madonna, Springsteen, Prince, and others. Burgess (2014) also details technical advancements in music production during these decades. It is impossible to assess from the current survey how influential these, and cultural and artistic factors, have been in establishing the participants' preferences and emotional responses.
The survey does, however, provide some information about the media the participants were using to hear popular music. They reported how they were hearing music during three periods of their lives: when they were growing up, when they were 19-25 years of age, and now. Radio has been a major source of music for all birth cohorts during all periods of their lives, although a decline was apparent for the youngest birth cohorts. In the 1940s, the transistor radio was invented, and car radios came in by the late 1940s. In the 1960s, radio developed the long-playing FM format, and AM radio innovated the Billboard Hot 100 in 1959. Internet radio was pioneered in the 1990s. Thus, radio in its various forms has been a constant source of music delivery for all the birth cohorts. Other music media have undergone shifts, however, and this might be a partial cue to the decade effect found.
Important changes in how music could be heard occurred in the 1940s, 1960s, and 1980s (Burgess, 2014 . Columbia Records introduced the 33 1/3 RPM long playing record in 1948 with greatly improved signal to noise ratio and longer playing times. The survey found that records were the predominant music media (together with radio) while growing up for the cohorts born in the 1940s, 1950s, 1960s, and even the 1970s, suggesting that young participants were listening to their parents' music on their parents' media, records. However, by the time they were listening to music during ages 19-25 they shifted to the new media of the 1960s, tape. Phillips compact cassette was introduced in 1963, making it possible to listen to music almost anywhere and inexpensively sharing it with others. For the participants born in the 60s and 70s, tape was the predominant music media while growing up, again suggesting that they were listening to their parents' music on their parents' media, tape. But by the time they were listening to music during ages 19-25 they shifted to the new media of the 1980s, CDs. Sony and Philips introduced the CD format in 1983. For the cohort born in the 1960s, 1970s, and 1980s, tape was still the primary music media while growing up, again suggesting they were listening to their parents' music on their parents' media, tape. However, by the time they were 19-25 years of age, they were primarily listening with the new technology, music on CDs.
Stepping away from these particular results, one factor contributing to the preferences for music of the 1940s, 1960s, and 1980s may be the introduction of music media that were significant improvements over previous media. The most likely candidates, based on the survey results, are: long-playing records, cassette tapes, and CDs. While growing up, listeners appear to have heard the music of the previous birth cohorts on the older technologies, but actively sought new music on the new technologies in their teens and twenties. Perhaps it is during that period of their lives that they began building their own music collections in the new media, developing their musical preferences, and establishing associated personal memories and emotional responses. Radio has been a major source of music for all birth cohorts, although the digital formats (other than CD) seem to be overtaking radio for the youngest cohorts. An interesting question, given the adoption of streaming services with no physical musical artifacts (Luck, 2016) , is whether intergenerational transfer of music will be less prevalent in the future, or whether the easy access to very large music libraries will actually facilitate sharing music across generations.
Finally, the study turned up some generational differences. Listeners born in the 1940s, 1950s, and 1960s listened to very different music with their parents and their friends. They listened to the older music with their parents, but more contemporary music with their friends. This is consistent with the idea that the older birth cohorts used music, particularly the music of the 1960s and 1970s, to distance themselves from their parents. In contrast, those born in the 1970s, 1980s, and 1990s listened to some of the older music with both their parents and their friends, especially music of the 1940s and 1960s and, for the youngest two birth cohorts, the music of the 1980s, replicating Krumhansl and Zupnick (2013) .
Other generational differences were found. The oldest three birth cohorts showed a stronger effect of song-specific age, whereas the youngest three birth cohorts showed a stronger effect of the decade of the music. One possible explanation for this is that the older participants may generally have had less access to a wide variety of music. Other than music heard on radio, they would have had to purchase records, tapes, and CDs. In contrast, because the younger participants have had relatively easy access to a greater variety of music, they could freely sample music of widely different styles and eras, especially that from the preferred decades.
Another generational effect was that the younger participants tended to listen alone less than the older participants. One might have thought, with the availability of personal listening devices, they would be listening alone more. A survey done by Edison Research 6 found that listeners report friends and family were among the most important sources to keep up-to-date with music, together with AM/FM radio, suggesting they discover music by listening with others. The present finding that younger listeners listen alone less also fits with the idea that music sharing is used to as a way to convey information about ourselves to others Gosling, 2003, 2006; Lonsdale and North, 2009) .
A somewhat surprising result was that the older participants generally found the music less sad than the younger participants.
This may be because the older individuals tend to focus on more positive things in general (Mather and Carstensen, 2005) , so that they might have focused on the more upbeat songs in each decade. Alternately, the effect might be specific to music, with older participants having had more experience with the older sadder music and thus responded less to the sad content in the songs while, conversely, the younger participants were more experienced with less happy music and were thus responding to the less happy content. Music is multivalent, in as much as it can express multiple emotions simultaneously (Krumhansl, 1997; Vines et al., 2005) , so that the same piece of music might be, for example, happy, sad and nostalgic at the same time.
The final generational effect came from looking at the oldest birth cohort, those born in the 1940s, to see the cumulative effect of listening to music over approximately 70 years. This birth cohort had the most eclectic taste of all the cohorts, that is, they liked music from all periods of their lives except from the last two decades, as will be discussed below. The finding argues against the stereotype of that generation (mostly "baby boomers") has musical tastes confined to music of the 1960s. Although that music played a strong role in defining their identities, their musical tastes are considerably broader than just the music of their youth. Schubert's (2016) younger participants reported their tastes broadening over time. The result for this older generation suggests that this process might continue well into the lifetime. This kind of "open-earedness" (Hargreaves, 1982) may be facilitated by the variety of listening niches the oldest participants have occupied. Listening with parents, siblings and other family members, friends and peers, spouse, or partner, and finally with children have given them broad exposure to, and developed their liking for, music of many decades. Cohen (2000) has suggested reduced plasticity with age makes it difficult to acquire the grammar of new styles of popular music, and this might be reflected in the steep drop off in preferences for the most recent music. It may also be that people in their 60s and 70s no longer typically occupy multigenerational listening niches.
The music industry is currently undergoing rapid changes in how music is produced, delivered, and shared between individuals. What will come of these changes is a question of great interest. If the present findings offer any guidance, various forces are likely to play a stabilizing role in future developments. One is that people move through a generally regular sequence of listening niches that are populated by different individuals and media over time. They adapt to new technologies in a gradual way. Musical tastes tend to broaden with age, and listening to music is a social activity with people sharing music recommendations with one another, increasingly across generations. All these forces, at least as they have operated over the last century, have produced systematic patterns of change over time despite the marked evolution of musical styles and technologies. Rather than creating ruptures in music listening patterns, periods of particularly rapid evolution have in fact resulted in enhanced preferences for, and emotional responses to, music from those decades.
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